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MIAMI IRONSIDE LAUNCHES DESIGN ESCAPE DURING ART WEEK MIAMI 2014 
 

Events, which took place from Nov. 30 to Dec. 7, included bespoke art exhibitions, music performances 
and talks featuring architect and industrial artist Ron Arad; Belgrade Design Week founder and curator 
Jovan Jelovac; Swiss designer Tom Strala; LAUFEN’s director of marketing and products Marc Viardot; 

Moroso creative director Patrizia Moroso; and Italian architect and designer Piero Lissoni 
 

Miami, Fla. (December 2014)—Miami Ironside, an art and design oasis located in Miami’s historic 
Upper Eastside neighborhood, engaged international and domestic cultural enthusiasts during Art Week 
Miami 2014 for the premiere of Design Escape. The inaugural event brought together the global design 
industry for a week-long activation inspiring art and design within Miami Ironside’s serene environment.  
 
Design Escape commenced with a distinctive oasis by world-renowned architect and industrial artist Ron 
Arad with a nod to his collaborative editions for Italian luxury brands FIAT and Moroso. The design 
retreat featured a Fiat 500 Ron Arad design, the original edition made in Italy and unveiled at Paris 
Fashion Week Spring/Summer 2015. The Fiat 500 Ron Arad Edition features a glass sunroof, high-quality 
chrome details, all-black interior, seats upholstered in fine black Poltrona Frau leather with ivory-
colored trim, and the signature silhouette of the historic 500 on the doors.  
 
Arad’s contemporary, sinuous lounge-seating systems for Italian luxury brand Moroso were on display 
including Victoria & Albert (2000), Ripple Chair (2005) and Misfits (2007), where guests sipped on Robert 
De Niro’s VDKA 6100 Vodka specialty cocktails and wine by Kettmeir. Standseven’s first U.S. pop-up 
shop featured high-end design products, including a limited-edition stool by designer David Adjaye, as 
well as the Mindball Interactive Gaming Experience, providing guests the opportunity to challenge 
attention skills through electrical activity in the brain.   
 
“Miami Ironside is a microcosm of cultures, creative movements and styles—an idea that grew 
organically and adapted over time,” says founder Ofer Mizrahi. “The launch of Design Escape reflects 
this momentum and where we are going for the future.”   
 
For Design Talk: Materialized Intelligence—which took place during the Miami Ironside + MOCA 
Campus Collective Party—Belgrade Design Week founder and curator Jovan Jelovac moderated a 
discussion on the material approach to design with Swiss designer Tom Strala and LAUFEN’s director of 
marketing and products Marc Viardot. LAUFEN debuted its U.S. showroom with a featured exhibition 
by Strala, showcasing his unusual approach to material, light and form, alongside designers Konstantin 
Grcic and Toan Nguyen’s installations using the new revolutionary SaphirKeramik, allowing for greater 
finesse in the creation of ceramic materials.  
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The Future of Design morning talk featured world-renowned architect and industrial artist Ron Arad, 
Moroso creative director Patrizia Moroso and influential Italian architect and designer Piero Lissoni, 
moderated by WSJ. Magazine contributing editor for architecture and design Alastair Gordon.  Also on 
view, The Watergate Chair designed by Ron Arad and produced by Moroso for The Watergate Hotel.  
 
Robert De Niro’s VDKA 6100 Vodka served signature Cucumber Mint Collins cocktails during the events, 
while the favorite Ironside Pizza and new Italian Coffee Bar remained open during the week-long 
activation. 
 
Official partners and sponsors for Miami Ironside’s Design Escape included Moroso, FIAT, LAUFEN North 
America, Toscana Divino, Simple Steps, Euro Capital Properties/The Watergate Hotel, S. Pellegrino, 
VDKA 6100 Vodka, Kettmeir and Sassoregale wines, Museum of Contemporary Art North Miami (MOCA) 
and The Beacon Council and Chapman Partnership.  
 
Additional press materials and/or media interviews are available upon request. Please send e-mail to 
Rebecca@taraink.com.  
 
About Miami Ironside  
Envisioned in 2003 by designer Ofer Mizrahi, Miami Ironside, located in the historic Upper Eastside 
neighborhood, is a hub for creative businesses focusing on design, interactive media, film, fashion, 
architecture, advertising, art and animation. The culture-driven center has become an important 
economic driver to attract skilled professionals and innovation to the area. 
 
Reminiscent of Brera Design District Milano, Miami Ironside is a green environment punctuated with 
rainbow eucalyptus trees and outdoor paths linking glass storefronts accented by a central public plaza 
serviced by Ironside Pizza and Italian Coffee Bar. Miami Ironside is located at 7610 NE 4th Ct., Miami FL, 
33138. For more information, visit www.miamiironside.com.  
 
About Moroso 
Moroso, founded 60 years ago in Udine, Italy, continues to be a major player on the Italian and 
international design scene.   Today, under the creative direction of Patrizia Moroso, the company 
maintains an investigative approach to design, collaborating with designers and artists from around the 
world. Moroso products celebrate the balance between technological innovation and old-world 
craftsmanship.  Moroso USA is headquartered at 146 Greene St., New York City, NY  10012.  For more 
information, visit www.morosousa.com 
 
About FIAT  
The FIAT brand stands for discovery through passionate self-expression. It encourages people to be in 
charge of their lives, live confidently and celebrate the smallest of things with infectious excitement. 
That philosophy is embodied by the North American introduction of the iconic Fiat 500 or 
Cinquecento—a small car that lives big. Italian at heart and rooted in a rich heritage, the 500 is 
synonymous with modern and simple design, blending form, function and pride of ownership that is 
genuine. 
 
Reminiscent of the original 1957 Cinquecento, the Fiat 500 and Fiat 500c (Cabrio) build on the vehicle’s 
global popularity. Since its launch in 2007, more than 1 million Fiat 500 vehicles have been sold in more 
than 100 countries around the world. In addition to success on the sales-front, the Fiat 500 has earned  
more than 80 international awards. 
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In North America, the FIAT brand portfolio continues to expand with the introduction of the high-
performance Fiat 500 Abarth and Abarth Cabrio, the fully electric Fiat 500e, and the Fiat 500L, an all-
new five-passenger model that expands FIAT’s brand style and efficiency into the growing B-segment. 
For more information, visit www.fiatusa.com.  
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